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How to Keep the Triangle Growing and Still Keep Our Hometown Feel

BY CrASH GREGG

n 2008 (when we were Raleigh Down-
towner Magazine), we asked ten local
Raleigh leaders and prominent busi-
ness owners what they thought of down-
town Raleigh and their opinion of what
was needed to ensure continued future
growth. Since then, we've expanded to
become the Triangle Downtowner and the

Sharon Decker—NC Secretary of Com-
merce

Nancy McFarlane—Mayor, City of
Raleigh; President MedPro Rx
William “Bill” Bell-Mayor, City of
Durham; Exec. VP and COO of UDI
Community Development Corp.

Mark Kleinschmidt—Mayor, Town of

entire area has grown along with us. This
year, we asked a more diverse Triangle-
wide panel of leaders with similar stature
the same question: “What is necessary
for the area’s continued growth?” How
can we ensure we keep our local feel, our
growth organic and sustainable, and our
citizens friendly and genuine, all without
falling into the corporate nameless, face-
less mindset that many growing cities
unfortunately succumb to? Opinions and
focus varied widely, but a few core goals,
ideas and directives seemed to resonate
through most of the dialogue.

Our interviewees include the follow-
ing area leaders, state/city employees and
captains of business:

Chapel Hill; counsel for law firm Tin

Fulton Walker Owen (no reply to
quote request)

Vivian Jones—Mayor, Town of Wake
Forest; Retired

Harvey Schmitt—President and CEO,
Greater Raleigh Chamber of Commerce
Casey Steinbacher—President and
CEO, Greater Durham Chamber of
Commerce

David Diaz—President and CEO,
Downtown Raleigh Alliance

Mitchell Silver—Chief Planning &
Development Officer and Planning
Director, City of Raleigh
Baldwin—Raleigh  City
Council member; VP of Marketing &

Mary-Ann

Business Development, Holt Brothers

« Sig Hutchinson—Greenway and Open
Space Advocate, Supporter and Co-
Founder of the Triangle Downtowner
and President of Sig Hutchinson Com-
munication

o Clymer Cease, Jr—2103 Chair, Trian-
gle Transit Authority; Principal, Clark
Nexsen

» Michael Goodmon—VP of Real Estate,
Capitol Broadcasting Co.

o Crash Gregg—Publisher, Triangle Down-
towner Magazine; Executive Director,
Hurricane Public Relations

Sharon Decker
NC SECRETARY OF COMMERCE

The Triangle is an integral part of the
North Carolina economy. The needs and
the challenges of such a region are great. As
Secretary of Commerce, I am charged with
improving the overall economic health
of all counties right here in the Triangle,
as well as in the other 87 counties across
North Carolina. It’s a task I take very seri-
ously. Since this administration has taken
office, we've announced over 20,709 jobs
and $2.6 billion in investments.

I want to be part of an administration
that grows jobs in North Carolina. That’s
what we all want, right? More jobs and
more job opportunities. My approach is
bit broader—I want to improve the over-
all economic health of North Carolina,
and that involves working on the follow-
ing five tenets:

1. Access to health care
2. Education

TTa) M Loy

Sharon Decker

3. Job Creation/Economic Development
4. Arts, Culture, Tourism
5. Quality of Life/Environment

I hope to achieve gains in all five tenets
under Governor McCrory’s new Economic
Development Partnership of North Carolina.

I don’t need to tell you that the Trian-
gle is a great place to live and work. You
all know that, and the rest of the country
and the world know it as well, thanks to
all of the rankings that consistently list
Raleigh, Durham and Chapel Hill as top
cities to live, to work, to raise a family, to
start a small business, and the list goes on.

And the reason for that? Its about
access to quality jobs, schools, health
care, activities and other amenities and
just an overall outstanding quality of life
here in the Triangle.

Nancy McFarlane

Nancy McFarlane

MAYOR, CITY OF RALEIGH;
PRESIDENT MEDPRO RX

Over the past ten years, Downtown
Raleigh has transformed. New develop-
ment has brought more business and resi-
dents into the downtown core, and there
is growing interest in urban development
and lifestyles in the city that is reflected
in the decisions by companies such as
Red Hat to move their headquarters
downtown. Residents are also moving to
the downtown area in large numbers to
take advantage of the increasing number
of restaurants, shops and entertainment
options available.

But along with the positive outcomes
from growth and development, >>>
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we are also beginning to experience the
challenges. The increase in residents,
businesses and special events downtown
places a strain on our existing infrastruc-
ture. It will be vital over the next few years
to consider the impact of growth on our
infrastructure and to plan for it accord-
ingly. To ensure positive growth contin-
ues, we need to be responsive to what
we are hearing our citizens want—that

includes a safe and reliable public infra-

g

structure system that ensures the quality
and availability of water and key services,
as well as multi-modal transportation
options that not only connect key areas of
our city but also our region.

4

0y

Nana'says,
“ .
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Mangia,

Companies like Citrix chose to locate
near the site for the new Raleigh Union
Station because they understand the need
to connect employees to their homes that
are spread across the Triangle, but also
to other businesses and universities key
to the company’s growth and develop-
ment. The desire for an urban lifestyle
means less dependency on a car and
more dependency on transportation
options that are affordable, reliable and
allow people to connect to various towns,
neighborhoods, universities, and busi-
nesses throughout the region. Part of the
strength and desirability of Raleigh rests
in the strength and desirability of the Tri-
angle and vice versa.

Raleigh is also quickly becoming a
choice destination for special events,
which is a wonderful opportunity to
showcase all that Raleigh has to offer.
But we also need to find and maintain
balance between the needs of events and
tourism with the needs of our business
and residential community. But these are
all issues that Raleigh is lucky to have.
We have so much that makes our city

Mangial? " ;

i §

919.881.9778 3121-103 Edwards Mill Rd., Raleigh 27612 bellamonica.com

one of the best places to live and work in
the country, and as long as we continue to
plan for the future and make key decisions
today for the growth we know is coming,
then Raleigh will remain one of the best
places to live and work for years to come.

Vivian Jones

MAYOR, TOWN OF WAKE FOREST; RETIRED
The outlook for downtowns all over the
Triangle is the best it’s been in years. Most
municipalities are working to make their
downtowns a more inviting destination
location for citizens and visitors alike.

Wake Forest is no exception.

Last year we completed our downtown
streetscape that introduced wider side-
walks, new landscaping, ramps and rail-
ings and—in general—a fresher and more
inviting look for our downtown, or what
we call our ‘Renaissance Area’ As soon
as the work was completed, we witnessed
a significant increase in the number of
people visiting downtown. Now, one year
later, our downtown merchants are reap-
ing the benefits. Many are reporting that
2013 has been one of their best years ever.

FIND OUT WHICH
PIECE FITS YOU...

RALEIGH'S BEST VARIETY OF
PARTIES AND EVENTS WITH
UMNPARALLELED QUALITY.

sE OUTDOOR PATIO WITH

Vivian Jones
Several have even expanded their hours
of operation and increased their offerings
to accommodate the additional people
who have “discovered” our incredible
downtown.

A few of the great amenities our down-
town now has to offer include White
Street, our first microbrewery; the Farm-
ers Market on Saturday mornings where
downtowners can buy fresh produce,
meat, eggs, honey, baked goods art and

JRTED HOOKAH FLAVORS.

ENT INFO

E VISIT OU

WWW.MOSAICWINELOUNGE.COM

OR CALL: 919.510.8620

BEES :
* Mosalc
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crafts; Craig Briner and his East Elm LLC
partners’ popular Over the Falls Restau-
rant and Brooks Street Bowl (refurbished
from an old shopping center); and our
just-opened cultural arts center/meeting
venue that offers space for performing
arts, exhibits, concerts, meetings, trade
shows and conferences. In addition, the
Town has approved a townhouse project
for 2014 that will bring much needed resi-
dential development to the area.

We are committed to continuing our
efforts to attract more restaurants, more
unique shops and more residential units
to our bustling downtown. Due to the
wonderful renaissance taking place in our
downtown, we are confident downtown
Wake Forest will be “the place to be” for
many years to come!

William “Bill” Bell

MAYOR, CITY OF DURHAM; EXEC. VP AND COO
OF UDI COMMUNITY DEVELOPMENT CORP.
In my opinion, one of the key ingredients
to continued revitalization and growth
is having more people live downtown
and continue to have more opportunities

Bill Bell

for people to work there as well. It helps
create a vibrant environment of shopping,
restaurants, entertainment, and the abil-
ity to walk everywhere makes for a much
more lively environment, on an almost
24/7 basis. We've seen more of this growth
recently, and I'm encouraged by all of the
new apartments and condominiums and
commercial currently being built. We've
identified several developments that will
hopefully come to fruition in 2014 and
are looking forward to another good year
of growth in downtown Durham and will

continue to find new opportunities in the
coming years.

Harvey Schmitt

PRESIDENT AND CEO, GREATER RALEIGH
CHAMBER OF COMMERCE
Downtown Raleigh has witnessed incred-
ible success over the past several years, and
I don't see that changing in 2014. In fact, I
believe we will see continued growth in
downtown as Citrix Sharefile’s new com-
plex, SkyHouse, and the L building make
substantial progress. In addition with the
reputation downtown enjoys as an enter-
tainment destination, we should see fur-
ther expansion in the bar and restaurant
scene. The city has also experienced rapid
growth in single and multi-family living
options in and near downtown as more
people opt to live close to employment
and entertainment options. One of the
most exciting aspects of downtown’s eco-
nomic vibe has been in the entrepreneur-
ial space. With HQ Raleigh and American
Underground helping new entrepreneurs,
we can only anticipate more creative and

exciting business stories in the new year.

This trend of urbanization is not unique
to Raleigh. This is something we are seeing
around the country and the world. People
and companies are looking for the best
places to live, work and play, and we cer-
tainly feel that Raleigh fits that bill.

The growth of Raleigh and the Triangle
is certainly not limited to downtown. We
are seeing growth in North Hills—with
construction of Tower Two underway
and multifamily, retail and restaurants—
plus growth along Westin Parkway in
Cary with MetLifes new campus and
new buildings going up in Perimeter
Park in Morrisville. Of course the >>>

Harvey Schmitt

The Triangle’s premier wine and beer shop,
with the best selections at the best value on tap,
at our wine stations, and on our shelves.

3325-104 Rogers Rd, Shoppes of Heritage

Wake Forest + 919.453.1555

5910 Duraleigh Rd, Duraleigh Corners

Raleigh - 919.758.8740
Mon-Thurs: 11-7 - Fri: 11-8 - Sat: 11-7

Follow us on Facebook & Twitter for the latest specials & events
www.Wine101nc.com Email: info@wine101nc.com
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Great selection of martinis,
scotch & bourbon, cigars,
wine, and beer with the
best bartenders in Raleigh
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Research Triangle Park’s new master plan
holds exciting potential for one of the key
employment centers of our region. Com-
bined, these demonstrate the strength of
the entire region.

Casey Steinbacher

Casey Steinbacher

PRESIDENT AND CEO, GREATER DURHAM
CHAMBER OF COMMERCE
A lot of people ask me what I think is the
next big thing for Durham, and when
can they expect it. I believe that 2014 is
the year that next big thing will begin
to emerge. I say that not in terms of one
singular project or event, but in terms of
the next wave of projects and activities
that will begin to shape the next iteration
of Durham. The landscape of downtown
Durham has changed dramatically in the
last decade with most people really just
rediscovering it in the more recent last
few years. 2014 will be the year that previ-
ous years work begins to come out of the
ground and next year’s initiatives begin to

be discussed. So what are some of those

and their impact on Durham?

This past year, Durham saw the begin-
ning of the construction of several hotels
with the most notable being the 21C Hotel
in the old iconic SunTrust building in the

center of downtown Durham. 2014 could
see their completion, adding several
hundred new hotel rooms that are sorely
needed—bringing added visitor spend-
ing to Durham’s economy. This past year
saw the opening of a second American
Underground to downtown Durham that
brought several dozen new start ups with
them. 2014 will be the year that both of
these facilities bring to Durham the added
benefit of being named one of only seven
Google Entrepreneurial Hubs in the U.S;
this is national and international recogni-
tion and validation of Durham as a place
with an innovative ecosystem and next
generation technology. This past year over
1,500 new residential units were permit-
ted for construction in and around down-
town. 2014 will be the year those resi-
dences fill with people choosing to live in
and around a vibrant urban environment.
This past year, Durham saw more than 35
companies announce plans for new invest-
ment in Durham. 2014 will be the year that
investment starts to bring much-appreci-
ated jobs and revenue to Durham.

None of this is to say that 2014 won’t
be without its challenges. As downtown
continues its success, the price of housing
and rent continues to escalate, creating
affordability issues. Let’s not forget that is
how Durham began its re-emergence—
because it was so affordable. The neigh-
borhoods surrounding the downtown
have not shared equally in the success of
downtown but are essential to its contin-
ued growth and success. Next-generation
infrastructure crucial to any commu-
nity’s growth is costly and complicated,
especially in Durham. Durham will need

to be creative and inclusive in identifying
solutions to this issue.

But knowing all that is why 2014 will
also see the emergence of Paradoxos as
the “next big festival” in the region. This
festival, designed to intentionally collide

the people and ideas of the Triangle in a
way that is fun, entertaining, uniquely dif-
ferent, diverse in its offerings and organic
in its net results, is probably the most
indicative of what that next big thing is
for Durham. Durham itself is fun, enter-
taining, uniquely different, diverse in its
people and its offerings, and is comfort-
able with organic growth. It is now in a
place where it can be intentional about
combining this diversity of thought to
somehow ignite the next big thing so
Durham starts to become where the next
big thing for everybody, not just Durham.

2014 looks to be another exciting, pro-
ductive and yet always challenging year
for Durham.

Mitchell Silver

Mitchell Silver

CHIEF PLANNING & DEVELOPMENT OFFICER
AND PLANNING DIRECTOR, CITY OF RALEIGH
As we mark a decade since the Livable
Streets Plan was completed in 2004,
Downtown Raleigh is gearing up for
another renaissance in 2014. As a quick
reminder, the Livable Streets Plan gen-
erated $2.3 billion in construction since
2004. Vacancy rates have been dropping.
Fayetteville Street now attracts 34,000
pedestrians during lunch hour. Red Hat
relocated its headquarters in the city
center. Downtown is now thriving with
160 restaurants, clubs and bars. Over
three million people visited Raleigh in
2012 and over 100 outdoor events are fes-
tivals were held this year that bought in
thousands of dollars to local businesses.
So whats next? Raleigh Renaissance
2.0? Downtown is attracting new residents.
In 2014, Skyhouse, a new 23-story residen-
tial tower, will be welcoming new residents.
Another 1,300 apartments are planned
or under construction. New spaces and
places like the Warehouse District will
attract a wave of new start-up companies

and entrepreneurs. In 2014, Citrix will be
opening its doors to new downtown work-
ers. Charter Square, a new office building
on Fayetteville Street will be under con-
struction. The first phase of Union Station
should be underway. New public spaces
like Market and Exchanges Plaza will add
to the new Downtown pedestrian experi-
ence and a number of new shops, restau-
rants, clubs and bars will open.

To capture this new energy, Raleigh is
launching a new Downtown Plan to con-
tinue the positive momentum. Working
with the Downtown Raleigh Alliance and
consultants, the City will engage residents
and businesses to create a 10-year vision that
will include short-, middle-, and long-term
improvements to transform the Downtown
Raleigh experience for all ages. The Down-
town Plan will identify new public spaces,
new streetscape designs, arts and culture
and future development opportunities.
Will 2014 be Raleigh Renaissance 2.0? We
will see, but with Downtown’s momentum
building, Raleigh’s national reputation and
catalytic opportunities presented by the
new Downtown Plan, Raleigh is poised for
a transformative 2014. The renaissance will
continue.

Mary-Ann Baldwin

RALEIGH CITY COUNCIL MEMBER;
VP OF MARKETING & BUSINESS

DEVELOPMENT, HOLT BROTHERS
One of the Triangle’s greatest strengths
is its diversity—in people, perspectives,
lifestyles, education, work options, and
housing. For the past few years, I've
worked on the Innovate Raleigh initia-
tive, which serves as a catalyst for innova-
tion and entrepreneurship in our region.
Supporting the entrepreneurial spirit and
startups is key to our future growth and
success Triangle-wide.

If you look at what’s happening in
Downtown Raleigh, Downtown Durham
and in the heart of Chapel Hill, startups
are creating jobs, attracting talent and
creating a sense of self-determination
among young people who want to have
more control over their lives. The rise of
the American Underground, HQ Raleigh
and LAUNCH all demonstrate an interest
in growing what we have here, creating a
strong sense of community and prevent-
ing brain drain.

Almost 70 percent of Raleigh's demo-
graphic is made up of “millennials”. They
have different values. They are willing to
live in smaller places if they are in a walk-
able neighborhood. They value experience.
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Mary-Ann Baldwin

They want transportation options. These
are values we must embrace and support
as a region to ensure our future success.
We also need connectivity in our
region, which means better bus service,
commuter rail and ultimately light rail—
or future technologies for moving people.
The Research Triangle Park’s future
depends on transportation options and
higher density development within its
borders. The Triangle has a lot going for
it, and with visionary leadership can truly
be one of the top five centers of innova-
tion and entrepreneurship in the country.

David Diaz

PRESIDENT AND CEO, DOWNTOWN
RALEIGH ALLIANCE
Raleigh’s Central Business District con-
tinues to grow. Moreover, its rate of
growth is expected to accelerate in 2014!
Over the past nine years, $3 billion worth
of projects have either been completed,
are under construction or are planned
for downtown. Several projects that have
not been publicized are expected to be
announced in the coming year. Down-
town’s revitalization has also taken a
life of its own. Even our most visionary

David Diaz

didn’t
downtown to emerge as Wake County’s

downtown champions expect
center of technology and innovation.
With the recent additions of Red Hat,
Citrix and Ipreo, downtown is adding
over 2,300 knowledge workers to its
38,000 employee base. Most of these new
knowledge workers are relatively young
(average age 28) and have disposable
income (average income $75,000).

Several planned office projects will
provide the much-needed space for
downtown’s occupancy rate (highest in
the Triangle at 97 percent) to continue
its growth as a center of commerce. In
addition to attracting blue chip technol-
ogy companies, downtown has become
a hub for start-up activity. HQ Raleigh
and American Underground Raleigh will
attract dozens of entrepreneurs to their
low-cost offices and co-working spaces.
These talented entrepreneurs are also
increasingly demanding a more dynamic
environment than conventional office
parks. Indeed, this shift in consumer
behavior to a live-work-play environment
is fueling downtown’s appeal to compa-
nies who depend on talent for their sur-
vival. Some of those desired amenities
that downtown offers are unmatched in
terms of their number and concentration.

Downtown is also thriving as Wake
County’s center of tourism and hospi-
tality. In 2013, downtown attracted over
three million visitors to its world-class
museums, dynamic convention center
and its many arts, cultural and enter-
tainment venues. There were over 200
outdoor events held in downtown in
2013, bringing hundreds of thousands of
people to enjoy great public spaces and
venues such as the City Plaza, Moore
Square, Nash Square, as well as the Red
Hat Amphitheater.

Sig Hutchinson

GREENWAY AND OPEN SPACE ADVOCATE,
SUPPORTER AND CO-FOUNDER OF THE TRI-
ANGLE DOWNTOWNER AND PRESIDENT
OF SIG HUTCHINSON COMMUNICATION
Downtown Raleigh is hitting its stride.
New developments are coming out of
the ground, apartments coming on line
as new businesses like Red Hat and
Citrix and their employees are all want-
ing that downtown vibe and energy. We
now have all the look and feel of a high
energy urban scene and our challenge is
how we keep the energy going so those
young professionals and empty nesters
will continue to want to choose Raleigh
or Durham rather than the hundreds of

other hip cities they could choose. With
that said, he’s my “Continuing the Down-
town Vibe” list for 2014 and beyond.
Complete the greenway into down-
town—From the west, plans are shaping
up to connect the NC Museum of Art
to downtown Raleigh through NC State
University in what will soon be known
as the “Art to the Heart” greenway corri-
dor. This will make the final connection
from downtown to the greenway grid to
the west. To the east, the completion of
Walnut Creek greenway south of Raleigh
will connect downtown to the Neuse
River in one direction and Centennial
Campus in the other way. All of these
new connections will connect our urban
core to our natural infrastructure and
one of the greatest assets in Raleigh—our
beautiful greenway system. (Be sure and
download your free Raleigh/Cary Green-
way App on your smart phone at the App
Store—“RGreenway”).

Sig Hutchinson

Transit—With the new $65M invest-
ment in downtown Raleigh’s Union Sta-
tion, buses, circulators, light rail, regional
rail, bus rapid transit, trolleys and street-
cars all need to be part of our urban core.
Citizens deserve a choice in how they
move around including whether or not
they choose to own a car. To that end, get-
ting on the ballot and passing the ¥ sales
tax for transit has to be a top priority for
Wake County.

Bike/ped/zipcar—We need to continue
the momentum of turning downtown
Raleigh from a car-centric environment
to a people-centric one including continu-
ing to expand bicycle infrastructure, side-
walks, pedestrian-oriented intersections,
as well as slowing vehicle speeds in down-
town and more two-way streets. And by all
means, we need Zipcar in Raleigh.

Local food—Raleigh and Durham are
totally embracing the national movement

around locavores and local food and
nowhere can that trend be more leveraged
than in downtown. From community
gardens, downtown agri-entrepreneurs,
local food in local restaurants, downtown
farmers’ markets and fresh produce in
urban grocery stores, local food is king.
Long live the king!

Artist—Raleigh has a growing cre-
ative class of artists and in many ways
our hipsters are helping to make and keep
Raleigh cool. Now its time to identify,
recognize, and capitalize on our grow-
ing artist scene. That means thinking
about ways to encourage them to live
downtown, creating more opportunities
to meet with other artists and to express
themselves while earning a living. The
arts make us all better, so let’s figure out
how to make them better too.

Local ownership in restaurants,
retail and businesses One thing I love
about downtown Raleigh and Durham is
all the great locally run restaurants. We
need more local businesses and business
opportunities downtown and we need to
make it easier to set up a business. We
need more transparent and steam lined
approval systems at City Hall and sup-
porting efforts to promote new and estab-
lished local business owners. And let’s also
think about more downtown retail and a
snappy new grocery store as well.

Affordable Housing—we need more
affordable housing downtown. Enough
said.

Clymer Cease, Jr.
2103 CHAIR, TRIANGLE TRANSIT AUTHORITY;

PRINCIPAL, CLARK NEXSEN
As we enter 2014 and continue to recover
from the effects of the financial crisis,
positive momentum for Raleigh, Wake
County, and the entire Triangle region
is developing. As a center for govern-
ment and research with three major ...

Clymer Cease, Jr.
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research universities anchoring a large
and diverse higher education community,
and a dynamic and growing corporate
presence centered on technology, we have
all the assets in place to attract the talent
needed to make the Triangle an increas-
ingly competitive player in the world.
Add to this a great quality of life and a
mid-Atlantic location with strong links to
Europe and Asia and an argument for our
region’s economy to accelerate next year
as the global economy gains traction.

Atthe center of the region, the Research
Triangle Park’s tenant mix is evolving and
RTP is looking to the future with the
development of a new master plan. Paired
with the new facilities at RDU Inter-
national Airport and additional flight
options, the region is anchored by strong
institutions looking to help drive the next
cycle of economic growth.

In addition to serving as the core
of North Carolina’s state government,
Downtown Raleigh continues to evolve
as an employment, arts and entertain-
ment center. Several high profile corpo-
rate moves into downtown, along with an
influx of small businesses led by innova-
tive young entrepreneurs, have energized
the city. That migration should accelerate
in 2014 with a number of projects moving
towards completion and others starting
construction. An expanding number of
galleries, museums and entertainment
venues will provide additional options
for residents and visitors. As office and
residential construction moves forward,
additional retail options are in demand
and merchants are beginning to move
towards serving that market.

Similar growth is occurring in almost
every area of the Triangle. Downtown
Durham, the American Tobacco complex,
North Hills and the mid-town area, major
developments in Chapel Hill, Cary, Apex,
Wake Forest, Holly Springs, and other
areas all are being designed to blend resi-
dential, work, and retail components and
build density around mixed use cores.

With all the assets, what is our next
step? Our communities are now look-
ing at options beyond our highway and
road system to connect our region. Cer-
tainly we need to continue to expand
and upgrade our road system such as the
repairs on I-440, the completion of I-540,
and the East End Connector. However,
the expansion of public transit to provide
viable transportation options for all of our
residents and link our population centers
is an important next step. Durham and

Orange counties have approved public
referenda to expand their transit options
and that process in underway. In Wake
County a broad public conversation is
now taking place about the goals for our
transit system. Once priorities are estab-
lished, a process to review and consider
all the options available and refine a plan
for proceeding will take place. We need to
have that discussion, develop consensus
on a plan and move forward quickly as a
region in order to maintain our quality of
life and to stay globally competitive.

Michael Goodmon
VP OF REAL ESTATE, CAPITOL

BROADCASTING CO.
American Tobacco Campus celebrates
the tenth anniversary of its revitaliza-
tion in 2014. In that decade, we've grown
at an incredible pace. For example, it’s
hard to imagine the Bull City without
the hugely popular Durham Performing
Arts Center. Likewise, our 130,000 sq. ft.
Diamond View III building is now com-
plete, bringing new organizations and
restaurants into the heart of downtown,
and construction of a 134-room Aloft
Hotel near Durham Bulls Athletic Park is
underway. All in all, American Tobacco
offers more than one million square feet
of Class A office space and increasingly
exciting residential options.

But square footage is only part of the
American Tobacco success story. We're
also working hard to ENHANCE our
space and our community. For example,
were adding a state-of-the-art theater to
the new offices of Duke University’s Center
for Documentary Studies (CDS) and its
Full Frame Documentary Film Festival
and transforming a former coal shed into
both a basketball court we call The Cage
and our winter Ice Factory skating rink. At
American Tobacco, we continue to focus
on quality, community-minded growth.

Michael Goodmon

Crash Gregg

PUBLISHER, TRIANGLE DOWNTOWNER
MAGAZINE; EXECUTIVE DIRECTOR,
HURRICANE PUBLIC RELATIONS

We founded the Raleigh Downtowner in
the fall of 2005 when downtown Raleigh
was just starting to come alive. Having
lived in Raleigh since 1983, I'd seen the
slow growth of the area and watched
it begin to expand exponentially over
the years. Raleigh had begun to follow
a national trend of interest in higher
density urban living, the “live where
you play” movement. With a large con-
centration of businesses, restaurants,
entertainment, arts and culture, ser-
vices, and shopping, downtowns offer
metropolitan dwellers—and visitors—
the opportunity to walk between most
destinations, creating a more enjoyable,
healthy and interactive environment. As
the entire Triangle began to grow, we fol-

lowed suit with our magazine. In 2013,

we reinvented ourselves as the Triangle

Downtowner to reflect the symbiosis of

the entire region. The stellar growth of

the Triangle’s downtowns—led first by

Raleigh and now Durham, with Chapel

Hill and Wake Forest coming along—can

be attributed to several factors in addi-

tion to the attractiveness of each city
center’s energy, such as the high number
of universities in the area (which provide
inexpensive labor for entry level jobs
and service positions as well as infusing
the area with highly educated teachers
and employees), a large creative class of
designers, artists, musicians (this demo-
graphic seems to have initiated, or at least
spurred, the recent downtown migratory
residential movement), the presence of
state capital and governmental offices
in the midst of downtown (mostly for

Raleigh but this helps keep downtown

busy during the day as well as the con-

stant usage of real property, parking,
goods and services, etc.) and the timely
addition of the City Plaza/Fayetteville

Street/Convention Center in Raleigh

plus the American Tobacco Campus/

DPAC/new Durham Bulls Stadium in

Durham.

What’s needed to continue this phe-
nomenal growth? In no particular order,
here are a few items that come to mind:

» Guarantee participation from local
and state government officials who
understand the importance of vibrant
downtowns

« Foster more inter-city/regional coop-
eration and collaboration for branding,
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corporate/professional recruitment
and “big ideas”

- Continue to foster entrepreneurial
development/business startups/local
investments

« Offer tax breaks or other incentives for
certain business sectors that are lack-
ing in downtown areas (retail, services,
residential consumables, etc.)

» Continue to preserve and promote our
historical buildings, structures and
homes for future generations

+ Provide much more (and quicker/on-
time) mass transit

+ Create safer biking options, more bike
racks and storage options for urban
dwellers

« Sustain/increase safety in all down-
town areas, ensure a safe walking envi-
ronment in between busy downtown
sectors

+ Provide additional high-density resi-
dential options (as well as affordable
housing options) within walking dis-
tance of downtown

+ Bring more college and professional
sports to downtown (lets move PNC
Arena to the downtown Raleigh corri-
dor!)

« Create something “different” or remark-
ably creative that helps to define, separate
and distinguish each Triangle downtown
not only from each other but also region-
ally and even nationally. Popular ideas
from other cities include a water feature
(think River Walk in San Antonio), social
media-inspiring public art (Cloud Gate
[aka the Bean] in Chicago, the LOVE and
the Rocky Balboa statues in Philly) or an
amazing event (think SXSW in Austin).
We're excited to help take part in the

Triangle’s growth and even more pleased

in the direction it’s taking. We love where

we live and live where we work and we're

glad you're right here with us. ¥
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Not a fan yet on Facebook,
Twitter or Instagram®
CEEDOED

Here are just a few of the great photos you've been
missing out on from our wonderful contributing
photographers: Randy Bryant, Bill Reaves, Thomas M.
Way, John Masters, Laura Whitfield Watts, Rodney
Boles, Karen Diaz, and Crash Gregg. Find us on any
or all our social media and join more than 17,000
followers and see just how cool the Triangle really is.

.i www.facebook.com/TriangleDowntowner

www.twitter.com/WeLoveDowntown & :'l

LIS

u www.instagram.com/TriangleDowntowner

Follow

6053 likes 10,629 followers 600 followers
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O O S 1 H r BY BRIAN ADORNETTO, FOOD EDITOR ¢ PHOTOS BY CRASH GREGG

oole’s Diner doesn’t take reservations,

and while waiting for a table, you can't

pass the time mindlessly watching TV or
staring at a printed menu, as you’ll find neither
here. Instead, you can focus on striking up a con-
versation, checking out out the classroom-sized
chalkboard menus which change daily based
on seasonal availability, or admiring the retro
tin ceiling and art deco pendant lights while
listening to hip background music. Alternately,
you can sit on a backless red leather stool at the
double horse shoe-shaped bar and partake in a
handcrafted cocktail (or two). Regardless, you
are compelled to engage your senses and other
people, to recall the simpler times
of the early 1950s and the original
Poole’s Luncheonette, and to be
present and involved.

The casually dressed servers are
approachable, straightforward and
genuinely helpful. Let their knowl-
edge guide you through the exten-
sive wine offerings and menu. I
have yet to be disappointed by any
of their recommendations. Then
again, with Chef/Owner Ashley

Chef Ashley Christensen

Christensen presiding over the kitchen, such
confidence is easy.

From the “Apps” chalkboard we sampled
the Beef Carpaccio ($14), Pimento Cheese ($9),
Chicken Liver Paté ($9), and Butternut Squash
Soup ($10). The carpaccio could have been a light
entrée and was definitely large enough to share.
The bottom of a 10-inch plate was layered with
slices of melt-in-your-mouth beef and dotted
with five spoonfuls of a sweet licorice-y tarra-
gon aioli, each of which was topped with a juicy
fried oyster. These simple, clean flavors were
enhanced by the dry, apple-ish Avinyo Cava Brut
(s10 glass/$40 bottle). I know people get particu-
lar about their pimento cheese around here, but
I'll wear a Duke shirt if there’s a better example
than Chef Ashley’s. It’s creamy, sharp, spicy, and
smoky with a just hint of mustard. The Cava was
a pleasant match here as well. The full-bodied
pété was balanced by a sweet, tart Gran Marnier
and Cherry Compote. To use the words of our
publisher Crash Gregg, “I could eat a whole plate
of it” The hearty bowl of squash soup was driz-
zled with local honey and sprinkled with minced
preserved black truftle, an inspired change from
the lazy pumpkin pie seasoned versions.

We paired the Roasted Beets ($11) and Ashley’s
favorite salad, the Bibb Lettuce ($8), which were
listed under “Vinaigrettes,” with a glass of the
plush Faillenc St. Marie Corbiers Blanc ($8/$32),
an aromatic blend with notes of honey and apri-
cot. The beet salad had it all: delicate salty pro-
sciutto Americano, sharp tangy Goat Lady Dairy
chevre, a zesty tart muscadine vinaigrette, and
of course, sweet earthy beets. The combination
of tender bibb leaves, nutty Vacche
Rosse Parmigiano Reggiano and
an intense red wine vinaigrette was
refreshing but full-flavored at the
same time. Simply delicious!

Our “Mains” were Pan Seared
Trout ($21), Duck Confit Brunswick
Stew ($20) and Short Rib au Poivre
($22). “Next to” them, as they call
their sides on the chalkboard, we
had Chef Ashley’s legendary Maca-
roni au Gratin ($10). The crisp trout

skin, billowy homemade ricotta gnocchi, chewy
oyster mushrooms, and crunchy Brussels sprout
leaves provided a brilliant range of textures. This
dish was cleverly prepared with obvious care and
precision. The Brunswick stew was one of my top
five favorite dishes of 2013. The succulent duck,
sweet corn, pithy collards, supple beans, and
smoked tomato broth were divine. The peppery,
seared crust of the rib easily gave way to a buttery
interior making for a sexy chew. Slivers of spicy
flour dusted fried onions and braised red cabbage
rounded out the presentation, though the cab-
bage somewhat undermined the rich meatiness

of the beef. A gorgeous layer of bruleed cheese

Pan Seared Trout

Beef Carpaccio with Oysters
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coated the luscious, nutty, salty goodness of the mac-
aroni. This enormous side was the ultimate mac and
cheese. A must have. To accompany our main course,
we chose the Valle dellAcate Frapatto ($9/$36). This
lively Sicilian with a floral nose
and smooth berry finish was
especially delightful with the
Brunswick stew and short rib.

While all of Ashley’s res-
taurants receive well-deserved
accolades for their fresh inven-
tive cocktails, Poole’s Wine
Director Matt Fern deserves
kudos for crafting a stellar
wine list. Pool€’s well-researched collection runs the
gamut from small family vineyards to upscale bou-
tique producers. The thorough list showcases over-
looked gems (for example, the $39 Palacios Petalos
Mencia) as well as prized masterpieces (such as the
$125 Lioco Chardonnay Hanzell). Although few
“household names” make the list, options for every
taste and occasion are always present.

For dessert, we tried the Virginia Maple Créme Car-
amel ($9), Jarrahdale Pumpkin Hummingbird Cake
($9) and the Dark Chocolate Chess Tart ($9). Unfortu-
nately, the roasted spiced nuts sprinkled on and around
the sweet French custard dominated the subtle nuances

w

Dark Chocolate Chess Tart

of the maple syrup. Instead, push them aside while
eating the velvety custard. Then, eat the nuts separately
with a Sir Isaac Newton cocktail ($9) featuring apple
brandy, lemon and house-made cinnamon syrup. The
wonderful pumpkin layer cake
was studded with black cur-
rants, topped and filled with a
sweet cream cheese icing and
set upon a schmear of spiced
rum caramel. However, the
unanimous favorite at our table
was the tart. It had an Oreo-like
crust, warm chocolate filling,
and homemade strawberry ice
cream featuring local winter strawberries. It was the
best strawberry ice cream I've ever had.

Poole’s Diner is the flagship in Chef Ashley
Christensen’s growing fleet of restaurants. With
great food, a neighborhood feel and the opportu-
nity to unplug and reconnect, it has made every
“Best of” list in the Triangle since opening. This
year will be no exception. %

Brian Adornetto is a food writer, professional chef and
culinary instructor. His business, Love at First Bite, spe-
cializes in private cooking classes and intimate dinners.
For more info, please visit www.loveatfirstbite.net. Brian
can be reached at brian@welovedowntown.com.
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Poole’s Diner

426 S. McDowell Street | Raleigh, NC
919.832.4477 | www.ac-restaurants.com/pooles

$$$

Monday through Sunday 5:30pm to Midnight, Bar opens at 5pm

Cuisine: Southern with French technique

Atmosphere: Fun neighborhood hangout

Decor: Retro chic diner

Dress: Casual

Alcohol: Full bar

Reservations: None taken

Parking: Street and lot on corner of Davie & McDowell

Noise Level: High

Features: Vegetarian and gluten-free options, bar dining, credit
cards accepted, local beer, amazing wine list, no TVs

The Lowdown: Not good for groups unless you don’t mind being
split into smaller tables. If you don't want to wait, get there
early or go late. If you go on a Sunday and are a meat eater,
get the Royale. It's the Sunday special and it's awesome.

oumtoumer

hey say time flies as you get older and unfortu-
nately, I can personally attest to the accuracy of
this classic adage. 2013 is already at a close and it
seems like just a few months ago that we decided to take
the eight-year old Raleigh Downtowner and retool it into
the Triangle Downtowner Magazine, although almost
a whole year has passed. It's been a lot more work,
but we've truly enjoyed meeting so many great people
from all over the Triangle. I honestly believe that we're

right in the middle of one of the best places to live in
the country: temperate seasons; friendly, well-educated,
diverse and creative people; plenty of great food; an abundance of
incredible craft breweries; bilaterally just two hours between beau-
tiful beaches and breathtaking mountains; more entrepreneurs and
business startups than most anywhere in America; and a growing
economy that barely slowed during the recession. We can’t wait to
see where the Triangle takes us in 2014.

Wed like to wish all our readers a very Merry Christmas, Happy
Holidays, and a safe and Happy New Years as well as a huge Thank

You for making us the most-read locally owned lifestyle magazine
in the Triangle. As we enter our ninth year, we have lots of great
things in store for 2014 and we hope you’ll come along for the ride.
Interested in becoming a contributing writer, photographer or
reporter? Drop us a line to volunteer@welovedowntown.com and
tell us what you’re passionate about. Is your company interested in
advertising with a magazine that has the best ROI in the area or
want to sponsor one of our monthly columns? Email sales@welo-
vedowntown.com or give us a call at the office, 919.828.8000, and
we'll tell you more. Our staff, volunteers, advertisers and sponsors
are the ones responsible for keeping this great magazine going and
were proud to share that our January 2014 edition will mark our
97th issue. Thanks to all and see you next year!

Cradia

CrASH GREGG
Publisher, Triangle Downtowner Magazine
publisher@welovedowntown.com
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Around Town
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Congrats to Ira David Wood lIl, cast and crew on the 39th season of A Christmas Garol! (Thanks to David and Stave Larson for the photos)

Photos on these pages by Downtowner contributing photographers Randy Bryant, Bill Reeves, Karen Diaz, Crash Gregg and Laura Whitfield Watts.
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Around Town in the Triangle

Sir Walt had a great Xmas in downtown A few of Santa’s helpers at The Angus Barn  Skip Flythe helping holiday shoppers at Flythe Cyclery Gigi & Taz at a Raleigh City Museum fundraiser

For more great photos each month, visit our Facebook page www.facebook.com/TriangleDowntowner, or follow us on Twitter www.twitter.com/WeLoveDowntown
— — v

From the Regional Transportation Alliance annual meeting: (L) Phil Matthews & Gov. Pat McCrory, (C) Ed Paradise & Clymer Cease, Jr., (R) Joe Durham & Sig Hutchinson (photos Greater Raleigh Chamber)
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The Triangle’s Own Kat Robichaud on The Voice

BY HEATHER LEAH

he Raleigh music scene has its share of edgy
and earthy local musicians. I've watched them
perform in coffee shops with weeping guitar strings
and soulful voices, and I've danced my face off at
venues like The Pour House, Volume 11 and Kings.

So when one of Raleigh’s own—when one of
my own—rises to stardom on national television,
I feel a thumping urge to stand up and shout, “Yes,
America! This is what my city is made of!”

So thank you, Kat Robichaud, for boasting
Raleigh’s eclectic music scene on The Voice. With
every powerhouse, punk ballad you sing, you give
the people here in Raleigh a voice, too. We are
unique. We are creative. And we can each make
our dreams come true, too.

Kat loves her fans here at home,
and she was fantastic enough to
grant me an interview. But it’s not
just any interview.

Were  not  Entertainment
Weekly or People Magazine. This
interview is specifically for you:
The readers in her home state,
a message to her fans right here
in the Triangle area. Odds are,
you'll actually find you have a
lot in common. I discovered we
shared many of the same stomp-
ing grounds in downtown.

Heather: You had a base of fans
here even before you went on The
Voice, from playing local shows
at places like The Pour House.
Can you tell me about some of your favorite local
venues and what it’s like living and playing in the
Raleigh music scene? What were some of your
favorite hang out spots?

Kat: My favorite venues are The Pour House and
Lincoln Theater. Although I never played Slims, I

e oy e

really love going and seeing bands there. 'm pretty
sure they’re the only bar in town that plays David
Bowie non-stop (at least when I'm there...maybe
it’s because I beg them). Playing in Raleigh was
awesome. We had/have amazing fans. I'm seeing
that now with the viewing parties that have been
sprouting up in the area. It’s really cool to see
people wearing Kat ears.

I'm a huge fan of Sushi Blues and I love anything
Ashley Christensen puts her hands on. Poole’s is
my favorite restaurant.

Heather: I see you worked at Sushi Blues (one of
my favorites, by the way!) The Triangle area has so
many people who work full-time jobs, then pursue
their artistic ambitions on the side. Please, inspire
us. Tell our readers a little about what it’s like to be
a working artist, balancing your day job with chas-
ing your dreams.

Kat: I worked at Sushi Blues when I was attend-
ing NCSU. I made full-time living when I was in
The Design, so I didn't need a part-time job. We
played a lot of weddings and cover shows, which
pay enough to get by. But I left the band and the
band broke up because I really just wanted to
pursue a solo career with my own music. Although
we put out two original albums, we were spending
way too much time learning cover songs for clubs
and weddings, and weren't playing enough shows
with our original music.

Heather: Raleigh is your foundation, a base of

— ——
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support that will unconditionally support and love
you as we watch you make your dreams a reality!
Is there anything else youd like to say to the fans
from your home base?

Kat: THANK YOU SO MUCH FOR YOUR SUP-
PORT! YOU GUYS ARE AMAZING! I hope everyone
is happy and safe in the New Year!

Raleigh’s music and arts scene is blindingly
alive-just go downtown any Friday night and
watch the flash of lights and people, working, danc-
ing, creating, and connecting. Kat is proof that our
artists have what it takes to get out there and be
heard. And while she may not have won The Voice,
her Facebook selfies with one of her personal idols,
Amanda Palmer, prove how fantastic her journey
has been.

If youre waiting for the inevitable album drop,
stop waiting and go support our local music scene
by buying Kat’s original album “Young America”
by her band, The Design. It has all the raw vocals

and epic rock you expect from Kat. And guess
what? Raleigh had it first. i3

Check out two videos of Kat on The Voice:
http://bitly.com/katvoicemusic
http://bitly.com/kat-sail

Heather teaches elementary students by day, acts as

Editor-and-Chief of the website CandidSlice.com by

night, and is passionate about the arts, history, and
non-profit sector of Raleigh.

14

TRIANGLE DOWNTOWNER MAGAZINE | THE TRIANGLE'S PREMIER MONTHLY | VOLUME 9, ISSUE 12


http://bitly.com/katvoicemusic
http://bitly.com/kat-sail
http://www.tylerstaproom.com
http://www.raleighbeertasting.com

PEACEMAKER ~ SHOTGUN BETTY  SWEET JOSIE

PALE ALE . HEFEWEIZEN BROWN ALE
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BETTY
SWEET JOSIE A STRONG WALLED AND SEDUCTIVE AMERICAN-AOVN ALE i PEACENAKER, A WECL-ROUNED, WEST COASTSTYLE PALEALE POPULAR WITH LANMIEN AND OLTUAWS ALIKE
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ARTISTPROFILE

Donald Martinv BY LINDA KRAMER

ainter Donald Martiny’s family is not pas-
P sionate about art. In fact, there was absolutely

no art in his home when he was growing up.
But since the 5th grade, he had an instinctive hunger
to learn all he could about art. While other kids were
outside playing, he was strolling museums and read-
ing art books trying to learn “how to paint.”

He attended the School of Visual Arts and the Art
Students League in New York and NYU, then on to
the Pennsylvania Academy of Fine Arts. Afterwards
he took his last $50 and headed back to New York
to begin a new life as a painter. He started with the
usual, predictable and traditional landscapes, plein
air and figurative works as well as abstractions simi-
lar to those by Frank Stella, who was an early inspira-
tion to him.

Martiny continued his path and since has a long
track record into the deep waters of success. His
works have been seen in commercial installations
in Manhattan, in one-man shows from Dallas to Los
Angeles and in private collections in Paris, Philadel-
phia, Washington DC, Amsterdam, San Francisco

DADYLOI PREOLTTO

a Glamotous Great Gatsby Vew lfeass

$10 Admission | 9pm to 2am
309 N. Dawson St | BabylonRaleigh.com | 919 838 8595

Eue Gala
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and Los Angeles. He works his way comfortably
around paradox, doesn’t belong to any trend group
and shows a kind of minimalist conceptualism that
is very rare. Always with a sketch pad in his hand,
he works tirelessly seven days a week and is nothing
if not true to himself and committed to the creative
process. He explains, “I try to go places others have
not gone. Art sinks unless it keeps moving in unpre-
dictable directions.”

In 2010 he began working with fiberglass and
various epoxies as a compound that would support
paintings without a canvas. Ultimately, the mixtures
proved to be unstable and untenable. After talking
with chemists and paint manufacturers all over the
world, Martiny was able to perfect his paint process
and finally developed a successful medium of poly-
mers and dispersed pigments which is his exclu-
sively. Working with the compound allows him a
great flexibility and many new directions, each of
which could literally keep him busy for years.

One of the places this experimenting took him
was to his current works of free form, abstract

g
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paintings inspired by Willem de Kooning. While
subtly monochromatic, they have an impact that
demonstrates a limited but dramatic palette empha-
sizing a simplicity of form with a single bold color in
an irregular shape as did Ellsworth Kelly, another of
those who inspired him.

The new forms are created mostly in a large-scale
format of approximately 8x5', however an installa-
tion at the Conde Nast building in NYC is a stagger-
ing 15x15". It’s hard to tell where the painting begins
and the sculpture ends. Stretching his physical limits,
Martiny paints on the floor, reminiscent of Jackson
Pollock or Lynda Benglis' poured latex works. His
brushes are sometimes floor mops and brooms and
the paintings often require as much as 10-15 gallons
of paint or more, which he makes himself. A cleat is
attached to the back of the form as a hanging device
and it is then mounted directly to the wall, project-
ing outward three to six inches. It’s an ingenious way
to get rid of the canvas while keeping the paint.

Martiny sees his work as romantic, sensuous and
baroque. In describing his view, “T have a concern for
the physicality of form and how it affects the viewer.
I want to invite viewers to stop and have a dialogue
with a piece of art that makes them feel good and
connects to their world.”

Since all art tells a story, Martiny’s paintings that
contain more than one gesture (brushstroke) reveals
a relationship between the two strokes that are com-
bined either in collaboration or conflict. Even the
single gesture paintings are always emotive with
lines that are swift, certain, spontaneous and elegant.

He says, “ I am trying to make work that is visceral
and connects with the viewer. It's not complicated.
I'm not trying to create a tricky illusion as Caraveg-
gio did” And as Frank Stella said, “What you see is
what you see.”

After living for 25 years with the intensity of New
York City, in 2011 Martiny discovered North Caro-
lina and its beauty and magic. Today he lives qui-
etly in the woods near Jordan Lake and Chapel Hill
and although he is still connected to NYC through a
second studio in Brooklyn, he now has wildlife for
neighbors. He has discovered that, in his own words,
“I see better in the woods.”

To view more of Matiny’s works, visit his web-
site at www.donaldmartiny.com. In an effort to
share his work and insights, a documentary is
now in production on Donald Martiny that will
be distributed to schools as a leaning tool for art.
His next year will be a solo show at Fort Wayne
Art Museum in Fort Wayne, Indiana, May 24 to
August 24, 2014 and one of his paintings will be
included in a forthcoming exhibition at the Cour-
tauld Institute of Art in London, January 2014 to
June 2015. i3

Linda can be reached for comment at
linda@welovedowntown.com.

The Drcam Lives...

Cayvh Food
angd Nightlife

A New Production of
BOUBLIL & SCHONBERG'S
LEGENDARY MUSICAL

A page from the French Quarter:
the food, the music, the sireet
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Dinner Sun = Thu 4pm-l0pm, Fri & Sat 4pm-IIpm
~ Late night menv Hl 2am nighHy ~
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Book your Big Easy Holiday party now!

RALETGH CARY
222 Fayettevite St 23| Grande Heights Dr.

919-832-6082 919-468-60017
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FEBRUARY 11-23, 2014 RALEIGH MEMORIALAUDITORIUM

TICKETS STARTIING R 919-831-6941x6944
AT JUST $§25! GROUPS 10+ 919-831-6941 x5204

PRESENTED BY SPECIAL ARRANGEMENT WITH

BROADWAY

SERIES 8@ UTH
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Duke Energy Center
for the Performing Arts
2013-14
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riangle Startup Wants You to Ask, “What's in Our Food?!”

everal years ago while watching his weight like

the rest of us, Keval Mehta, founder and CEO of

InRfood.com, was drinking a diet soda. “That’s
not really very healthy for you,” a friend told him.

“What do you mean?” he asked. “Zero calo-
ries and carbs, what could be wrong?” “Read the
ingredients,” his friend said. So he did. The results
disturbed him because there was a wide range of
controversial ingredients in that cola, from the
sweetener Aspartame to food coloring.

Although Mehta went to medical school, he never
practiced. He took a hiatus during medical school to
work with clinics in Africa, and to work in research
when he returned to the States. Then he caught the
entrepreneurial bug, and at only 34, he’s already
launched and sold two companies. InRfood is his
third, which he founded two years ago in Durham.

Technology the only answer He grew increas-
ingly interested in how technology was the only
answer to solving the nation’s serious healthcare
problems. “I saw the problem getting bigger and
technology was the only answer to bring per-
sonalized information to people” So he founded
InRfood. Originally headquartered at the Ameri-
can Tobacco Campus in Durham, the company has
since gone virtual and has satellite offices in Dallas,
TX, and Boston, MA.

Still, Mehta calls it “a community company,’
because of its ties to scientists, farmers, nutrition-
ists and others at Duke University, The Univer-
sity of North Carolina at Chapel Hill, and other
regional connections. “Were heav-
ily embedded with Duke, NC State,
UNCGC, and local farmers.”

InRfood is working on smartphone apps that
personalize nutrition by telling users what’s in their
food, and that’s important because “You are what
you eat,” Mehta says.

“We believe that when you think of the word
nutrition, it's about more than food; it's about
people” he adds.

Foods today more chemistry than hiology A lot
of foods today he says “are more chemistry than
biology. You almost need a PhD to pronounce
the names of the additives. Many of those are
banned in multiple countries around the world,
even though they’re approved in the US, labeled as
‘Generally Regarded as Safe; when they may actu-
ally be known carcinogens”

When it comes to weight—the factor that
spurred the creation of the company—he says, “You
need to look at more than counting calories. You
need to look at the ingredients and what they mean
to you.” Right now, the company is geared toward

BY ALLAN MAURER
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InRfood app screenshot

helping people with a variety of chronic conditions
in creating a healthy diet. Based on a users height,
weight, gender, and other factors, it can tell you
what nutrients are needed and which ones are not,
based on Institute of Medicine guidelines.

It can yield some surprises. For

— ) - -
"‘w I '-I ) U U instance, the average 35-year-old

You sre what you sat

male should get about 1,500 milli-
grams of sodium daily, but instead,
most get about 3,500. “That’s one reason for the
problems we have with high blood pressure and
heart disease,” he notes. The app learns
what a user consumes over time and will
advise on what may be lacking in a diet
and how to get needed nutrients. “Every-
one is different;” he says. “A peanut can
affect one person profoundly, but not
affect a million other people”

A huge database The company’s data-
base already has ingredients of 450,000
bar-coded products, 60,000 products
from top national restaurants, and
100,000 products without bar codes such as the
basic ingredients of tuna casserole and chocolate
chip cookies.

The two-employee company, which also uses
freelancers and part-timers, bootstrapped up to
now—meaning self-funded—will probably look

InRfood founder
Keval Mehta

its wares to investors at the upcoming TechMedia

for funding from investors in the spring to initiate
projects beyond the scope of its current operations.
“We see opportunities more capital intensive than
our current projects,” says Mehta.

Mehta previously founded two other healthcare
focused companies—one that provided first aid
(GoToAid) and disaster recovery information and
alerts and another that provided information on
pet first aid (Petsaver), each of which sold to two
of the largest healthcare organizations for people
and for pets.

Goal? Empowering you “Our goal overall is that
we want you to be empowered. We don't tell you
not to eat something. Consumers have the power
to decide what to buy and vote with their dollars.
We're trying to help people buy healthier prod-
ucts, which specifically benefit them. Thats our
core mission. To let people know what’s in their
food and be wiser about what they’re consuming,”
Mehta explains.

Located in Durham’s American Underground
facility for startups until April, the company also
completed a stint with the Boston, MA Challenge,
which selects about 120 startups from 2,000 appli-
cations around the world for an incubator ses-
sion. It won an innovation award from Blue Cross
Blue Shield, top 25 healthcare innovations at CES,
WIRED Magazine top 400 Apps of 2012, and Top
7 Healthcare at SXSW. it also most recently won an
award from the Perkins Institute for the Blind as
well as People’s Choice for the Mobiley Award.In
June, InRfood.com won a $40,000 grant from NC
IDEA. It also won the startup pitch contest at the
recent Internet Summit in Raleigh, an annual event
bringing 2,000 attendees and speakers from top
brands including Google, Bing, Twitter, Adobe, and
many others to the Research Triangle in November.

The company actually had a demo
table at the Triangle-based Internet
Summit two years ago and Mehta says
before coming, he bought some fast food
french fries to show their ingredients.
“We've had those fries ever since and
they still haven't turned black or green.
It proves just how powerful the preser-
vatives really are”

The company will also be pitching

event: The Southeast Venture Conference. i3

Allan Maurer, published in magazines from Playboy
to Modern Maturity, books and thousands of articles
online, is the editor at TechMedia, which produces the
annual Internet Summit in Raleigh, the Southeast Ven-
ture Conference, and other events. He can be reached at
allan@techmediaco.com.
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BY LAURA COLLIER

Over the past 20 years, South American wines have
gained immense popularity on wine store shelves
and restaurant wine lists. Chile, Argentina and Uruguay
produce wines from a variety of internationally popular
grapes, such as Cabernet Sauvignon and Chardonnay, but
South America has also become famous for resurrecting
several obscure French grape varieties
that have flourished in the continent’s
wide variety of unique terroirs.

European grapes first made their
way to South America by route of mis-
sionaries and conquistadores in the
15008, who planted mainly Spanish
grapes. In the 1850s, South American
wine took a second leap forward when
Chilean and Argentine landowners and
politicians hired French oenologists
and viticulturalists to bring French vine
cuttings, as well as vineyard and wine-
making experience, to South America.
Uruguay began producing wine in
earnest a bit later in the 1870s, when
Basque and Italian immigrants brought
grapevines to the country.

By far the most famous grape of
Argentina is Malbec, whose star has
risen so quickly that many do not know
the grape is originally from the south-
west of France. Malbec still thrives in Cahors, a small region
that produces wines that are predominantly Malbec. Malbec
is also one of the six red grapes permitted to be used in
Bordeaux, but only small portions of the grape, if any, are
blended into the wines today. Malbec is also still grown in
the Loire Valley, where it is called Cot. Argentinian Malbec
is famous for its deep purple color, rich black fruits and
smooth tannins, whereas French Malbec is usually marked
by firmer tannins and aromas of leather or earth.

Argentina has also been successful with Bonarda, the
second most widely grown red grape in Argentina behind
Malbec. Bonarda’s origins eluded researchers for many
years. It was originally thought to be the same as a grape
named Bonarda in Italy, but research tracked the grape
back to the Corbeau grape of Savoie, which is now almost
extinct in that region. This particular Bonarda is also called

Want to learn more about South American
wines? Stop by The Wine Feed and visit
Philip or Phillip (or Laura) at their new

retail wine shop in Glenwood South.

Charbono in California. Argentine Bonarda is known for
its aromatic nose and bright wild berry flavors.

The signature grape of Chile, Carméneére, is from Bor-
deaux, where it is also one of the six red grapes permit-
ted to be grown, along with Malbec, Cabernet Sauvignon,
Cabernet Franc, Merlot, and Petit Verdot. Carméneére is
now virtually extinct in Bordeaux,
as many wineries decided not to
replant the grape after the phyllox-
era devastation in the 1860s. Chile
originally did not know that they
were growing Carménére grapes,
and believed the vines were actu-
ally Merlot. It wasn’t until the
1990s that Chile learned much of
its Merlot vineyards were Carmé-
nere when French winemakers
who were visiting Chile identified
the grape. Carménere is a member
of the Cabernet family, and it typi-
cally displays both red and black
fruits, firm tannins and notes of
spice and earth.

Finally, Uruguay has placed a
grape named Tannat in the spot-
light. Tannat is also originally from
the southwest of France, where it is
grown in regions such as Madiran
and Irouléguy, which is located within the Basque Coun-
try. Tannat likely obtained its name due to the high tannic
contents of the grapes, which result in a firm, astringent
wine. In Southwest France, it is typically made into a rustic,
astringent wine, while the warm climate of Uruguay has
coaxed softer tannins and juicier black fruit from the grape.

There’s so much wine to explore in South America, and
many wine enthusiasts have already discovered the plea-
sures of the continent’s delicious wines. But next time, we
encourage you to also try the grapes’ French counterparts,
and perhaps even sample some French and South Ameri-
can wines side by side! ¥

Laura Collier works at Raleigh’s The Wine Feed, a wine store and
wine bar located at 602 Glenwood Ave. The Wine Feed is host-
ing a South American wine class on Jan. 21 at 7pm. Email her
at contact@thewinefeed.com or send her a tweet @thewinefeed.

Your One Stop
Stuffing Store!

games shacks

orhaments toys

candy 503ps

canes

cookies

candies Santas

lotions
lipstick

jewelry
fine
chocolate
Keep it @ home,
shop NOFO @ the Pig!

Love Living Local
Love Giving Local

2014 Fairview Rd.
Raleigh, NC 27608
www.nofo.com - 919.821.1240

We're Growmg'

Tesoro would like to
announce and welcome our
newest stylist, justme'

SPECIAL: $15 GUY’S

$20 value {(new customers only

Open six days a week
M-F 10-6, W & Th 10-7, Sat 10-5
www.tesorohairdesign.com
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WELCOME TO THE

PLAYERS
RETREAT

A LOCAL TRADITION SINCE 1951

Stop in at the PR to try one of Chef

Jean Paul Fontane’s specialties, catch

a Wolfpack or Canes game or relax
with friends on our outdoor patio

105 Oberlin Ave « 919.755.9589 « www.playersretreat.net
M- F: 11am - 2:30am ¢ Sat: 7:30am - 2:30am ¢ Sun: 11am - 2:30am
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Mobile detailing.service

www.inandoutdetailers. com SO

BT From a hasic carwash to a full
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ALLEN'S

AUTOMOTIVE

Looking for friendly auto sef¥ice?
BRAKES - INSPECTIONS - EXHAUSTF ENGINES
WORK - FOREIGN & DOMESTIC

DAVID'S DUMPLING E NOODLE BAR
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l Mear NCSU

919.239.45146

701 Hillsborowgh 5t. Across From Char-Grill

% £ en Ddandnb.com
In Downtown Raleigh - Call 919-334-9190 ; :

BENCHMARK
AUTOWORKS

Setting the Standard for Autﬂmouve Scmce "

Family-owned,
Raleigh residents since 1983,

Located in downtown Raleigh

(corner of Davie and Dawson Streets)

227 West Davie St
Raleigh, NC 27601
Phone: (919) 664-8009
‘benchmarkautoworks.com
3( Gct rcady ﬁ:r Wmter.
* Anti-freeze replacement
* Oil change [better semi-
synthetic) with filter
* Free standard wiper blades
* Free Battery Test
* Free Tire rotation & TPMS
reset
* Free Multi-point inspection

. .
' gx4oand ﬂWD Hmd Lhange

* Front and Rear Diff Service

* Plus, Transtfer Case Service

* Be ready for snow duty could
avoid a cold, miserable
experience,

* Some manufacturers recommend
transfer case fluid every 50,000
miles.

All for $99.95 (3150 value)

Super price: $150.00 ($250 value)
Expires Dec 30, 2013

Expires Dec 30, 2013

WALK EVERYWHERE

Bishops Park.
Bright, open,
first floor, corner unit
with private patio and garden.

720-108 Bishops Park Dr
2 bedrooms. 2 baths.
$199,000

UNIQUE HOMES * FRESH IDEAS
Peter@PeterRumsey.com ‘@'
919-971-4118
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 STATE S

BY GINNY S. GILLIKIN

ans of urban exploration know many colleges

include underground tunnels in their campus

blueprints. Virginia Tech and The College of
William & Mary are examples, and our local North
Carolina State University is no exception.

The existence of steam tunnels leads one to
think of creepy, dark and moist underground pas-
sages. Imaginations may run wild, but the reality of
steam tunnels ranges from industrial archaeology to
murder plots.

Many NC State students have attempted to access
the campus’ steam tunnels, although the school’s
handbook of rules and regulations prohibits trespass-
ing on University property. Student explorers from
years past have ventured into the network of under-
ground tunnels and lived to tell the tale, revealing the
presence of graffiti, old machinery and lots of pipes,
which carry steam from the campus power plant.

According to internet lore, NC State’s steam tun-
nels were used as unauthorized housing for hobos
who rode the railroads throughout the state during
the Great Depression. Some also theorize that
members of “secret societies” met in the steam tun-
nels. While this may or may not be true, at least one
crime has been associated with NC State’s under-
ground passages.

In 1988, Christopher Pritchard convinced two
of his friends to murder his stepfather, who lived in
Washington, NC, in order to obtain a two million

i Pl

dollar inheritance. During the police investigation,

Pritchard disclosed that he and his pals would access
the NC State steam tunnels and participate in the
role-playing game Dungeons and Dragons. Police
supposedly found Pritchard’s initials spray-painted
in the tunnels.

Our publisher, Crash Gregg, had the opportu-
nity to frequent the tunnels during his time at NC
State years ago, mapping out many of the numerous,
hidden entrances and underground passages with
classmates turned adventurers. Some of the subter-
ranean conduits popped up inside campus build-
ings, parking decks, and flowerbeds while others led
to areas inside the steam plant, various maintenance

RICHARD DURHAM F
Attorney at Law

e Trafhc / DWI

¢ Criminal

* Civil Litigation

* Injury / Disability
Claims

3737 Glenwood Ave., Ste. 100
Raleigh, NC 27612

919.573.1845

‘Mon-Sat 9a-5:30p, Fri 9a-6p 307 S. Wilmington St., Ralei

Downtown Raleigh Since 1949

PHOTOS COURTESY GOODNIGHT RALEIGH

buildings and unexpected dead ends. Wall hiero-
glyphics and writings from years of brave explorers
adorned many of the walls with some dating back
to the 40s and 50s. The tunnels varied in size from
barely tall enough to crawl through to cavernous
rooms with cylindrical ceilings. Some passageways
and confined crawlways had dangerously hot temps
with blistering hot steam escaping right at face level
from old asbestos-covered pipes.

Most of the tunnels have now been fitted with
motion sensors and alarms to alert campus police of
any unwanted intruders. And even worse than the
risk of landing in jail, the idea of being burned by hot
steam, tumbling into dangerous pitfalls or getting
lost in blind tunnels keeps most adventure-goers out
of the tunnels these days. Regarding the decision to
head down into the tunnels post-9/11, in the words
our favorite Downtowner writer of all time, the late
Peter Eichenberger (and frequent visitor to almost
all of the underground tunnels under Raleigh):

“Don't even try without first hiring a lawyer.” &}

Ginny S. Gillikin graduated with a print journalism
degree and an English minor from Virginia Tech in
Blacksburg, VA; she enjoys music, books, travel and
museums. Parts of this article are from www.Candid-
Slice.com, a great news and entertainment site centered
in the Triangle. Photos (and previous articles on steam
tunnels) are from www.goodnightraleigh.com. Search for
“steam tunnel” in the bottom right of their site.
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Durham Manifes

ollowing the Southern Confer-

\‘ ence on Race Relations, held

at Durham’s North Carolina

College (NCC) on Oct. 20, 1942, a

f“h ' subcommittee issued “A Basis for

Inter-Racial Cooperation and Development in

the South: A Statement by Southern Negroes” on

Dec. 15. Touted as the Durham Manifesto, it was

a catalyst of the postwar civil rights movement in
our state and the South.

The conference broadcast heightening racial
injustice and black-white conflict during the war
and the need for reform. Its chairman, editor-
publisher P.B. Young of the Norfolk Journal and
Guide; secretary-treasurer, Professor Luther P.
Jackson of Virginia State College; and director,
Professor Gordon B. Hancock of Virginia Union
University, were respected race moderates and its
main sponsors. They sent invitations to 75 influ-
ential blacks living and working in the South,
including W.E.B. Du Bois of Atlanta Univer-
sity. Fifty-seven attended, five of them women.
Twenty-one supporters wrote letters or telegrams.
Moderates, many affiliated with the Atlanta-based
Commission on Interracial Cooperation or state
chapters, were common among the conference’s
ministers; college and university presidents,
deans, and faculty; parochial and public school
principals and teachers; businesspeople; newspa-
permen; physicians; labor union officials; social
workers; New Orleans Urban League and South-
ern Negro Youth Congress representatives.

Among the 11 North Carolinians participating
were presidents James E. Shepard of NCC, H.L.
McCrorey of Johnson C. Smith University, Char-
lotte H. Brown of Palmer Memorial Institute, and
C.C. Spaulding of North Carolina Mutual Life
Insurance Company. Defending the decision to
omit northern black participation, Hancock, in
a Statement of Purpose, declared, “the Southern
Negro is today speaking for himself.. We are
hoping in this way to challenge the constructive
cooperation of that element of the white South
who express themselves as desirous of a New
Deal for Negroes.” Groups then scrutinized seven
issues: political and civil rights; industry and
labor; service occupations; education; agriculture;
armed forces; social welfare and health. When
proceedings ended, Benjamin E. Mays, president
of Morehouse College, recommended writing a

BY RAY GAVINS

Charles C. Spaulding was born in NC and attended Shaw

University. Beginning in 1899, he helped manage the North

Carolina Mutual Life Insurance Company and was instru-
mental in the creation of the Durham Manifesto.

statement ‘commensurate with the possibilities
of the occasion” Accordingly, the body chose a
sub-editorial committee, chaired by sociologist
Charles S. Johnson of Fisk University, to write it.
The finished document judiciously stated
blacks’ opposition to Jim Crow, plus their civic
priorities, and challenged moderate and liberal
whites to join them in pursuing equal citizenship
and justice for all. It announced: “We are funda-
mentally opposed to the principle and practice of
compulsory segregation in our American soci-
ety, whether of races or classes or creeds, how-
ever, we regard it as both sensible and timely to
address... current problems of racial discrimina-
tion and neglect” Its key demands included the
right to vote; abolition of the poll tax, white pri-
mary, harassment of voters, and police abuses;
a Federal anti-lynching law; Negro jury and
government representation; fair employment of
Negro police officers, defense workers, and work-
ers’ right of collective bargaining; Social Security
benefits for service and farm occupations; equal-
ization of teachers salaries, school facilities, and
higher education opportunities; ending the segre-
gated US Military; and publicly-funded hospitals’

inclusion of Negro patients. “The correction of
these problems is not only a moral matter,” it con-
cluded, “but a practical necessity in winning the
war and in winning the peace.

The statement drew extensive comment, the
bulk of it favorable. “We commend to both whites
and Negroes for careful consideration the Durham
manifesto,” the Newport News Daily Press com-
mented, typifying the response of many white
newspapers. “It contains little that is not funda-
mentally sound-things which American citizens
have a right to expect” Echoing a general senti-
ment in the black press, the Houston Informer
editorialized that “the conference statement is
a historical achievement... a charter of Negro
rights which all Negroes in the South can adhere
to” Yet the Durham Carolina Times was critical:
“About the only purpose it can serve is to give
Negro intellectuals in the South an opportunity to
show off by appearing profound... They no more
have the leadership of the mass of Negroes in the
South than if they didn’t exist” Even so, NAACP
head Walter E White endorsed the manifesto, as
did Du Bois, who judged that “on the whole the
Durham program is a pretty good document...
would not be unwilling to sign it.”

The manifesto is hardly remembered. But it ini-
tiated all-white and interracial conferences that by
1944 formed the Southern Regional Council, which
became a crucial vehicle for black-white concilia-
tion, voting rights, school desegregation, and other
reforms. It also paved the way for the Durham
Committee on Negro Affairs, North Carolina
Committee on Negro Affairs and North Carolina
State Conference of NAACP Branches’ organiz-
ing and protests, which reflected the “core of black

activism in the South through the 1950s” ¥}

Ray is a professor of history at Duke University. The
Museum of Durham History is a non-profit organiza-
tion dedicated to bringing Durham’ history to life and
engaging visitors and residents in our community’s heri-
tage. The Museum’s home, the History Hub, is located at
500 W. Main St. and is open Tuesday-Saturday, 10am to
spm. There is no admission charge. For more informa-
tion, see www.museumofdurhamhistory.org. Walter E.
Campbell is an independent scholar and filmmaker living
in Durham. The Museum of Durham History is a non-
profit organization dedicated to bringing Durham’s his-
tory to life and engaging visitors and residents in our com-
munity’s heritage. The Museum’s home, the History Hub,
is located at 500 W. Main St. and is open Tuesday-Satur-
day, 10am-spm. There is no admission charge. For more
information, see www.museumofdurhambhistory.org.
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PERFORMING ARTS
EVENTS CALENDAR

CAPITAL BANK

Brought to you by Capital Bank and its commit-
ment to the performing arts and artists in Raleigh.
800.308.3971 | www.capitalbank-us.com

Now-Dec 21 - Raleigh

Cinderella is just the right mixture of comedy and romance
to add the sparkle of magic to your holiday season. A visually
stunning musical combining elegant costumes and scenery
with song, dance, conniving step-relatives and resourceful
fairy-folk. Tickets: $30. Raleigh Little Theatre. www.raleighlit-
tletheatre.org/shows/13-14/cinderella.html

Now-Dec 22 - Raleigh

Based on David Sedaris's short story, The Santaland Dia-
ries, chronicles the holiday season as Crumpet the Elf relives
his tale of his brief stint working at the Macy’s “Santaland”
attraction in NYC. This Theatre in the Park play is filled with
charged, politically incorrect, irreverent commentaries of
fellow elves, Santa’s true colors, and the raucous adults and
children who come to sit on St. Nick’s lap. Not intended for
children. Tickets range from $12—$22. www.theatreinthepark.
com/calendar/event/37

Now-Dec 24 - Downtown Raleigh

Frosty the Snowman, known to melt everyone’s hearts
comes to life in a holiday show for the whole family. Based on
the classic tale enjoyed by millions around the globe this show
is sure to put a smile on your face. Don’t miss your chance
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to enjoy a new holiday tradition when it slides in to Raleigh
in November. Tickets from $14-$47. Fletcher Opera Theatre
at Duke Energy Center. www.dukeenergycenterraleigh.com/
event/frosty-the-snowman-3662

Now-Feb 1 . Downtown Raleigh

A jovial, frosty pastime of the holiday season! The Ipreo
Raleigh Winterfest signature ice skating rink will be open
to the public early on November 22 and will extend until Feb-
ruary 1. Cost: $9 for both adults and children. In the Raleigh
City Plaza. www.raleighwinterfest.com

Dec 20-29 - Downtown Raleigh

You've never seen The Nutcracker like this. Toys spring
to life. Children appear out of thin air. Dancers float high
above the stage. This spectacular production—with lavish
scenery, live orchestra and more than 100 performers—is
your family’s chance to experience the classic story and
jaw-dropping illusions for yourselves. Tickets from $21.50
to $82. Duke Energy Center for the Performing Arts Memo-
rial - Auditorium.  www.dukeenergycenterraleigh.com/event/
nutcracker-private-event-2679

Dec 21, Dec 28, Jan 4, Jan 11 (Saturdays)
Cary

The Western Wake Farmers’ Market features lots of

locally grown food including seasonal produce, meats, cheese,

eggs and much more plus a variety of face painting, storytell-

ing, music, or other local entertainers. Saturdays 9:30am to

noon. www.westernwakefarmersmarket.org

Dec 21, Dec 28, Jan 4, Jan 11 (Saturdays)
Downtown Chapel Hill

The Chapel Hill Farmers’ Market farmers and artisans

live within 60 miles of Chapel Hill, NC and bring fresh, qual-

ity produce, value-added farm products, and crafts to market

year-round. The market is vendor run. Saturdays from 8am to

noon. www.thechapelhillfarmersmarket.com

Dec 21, Dec 28, Jan 4, Jan 11 (Saturdays)
Downtown Durham

The Art Market at Vega Metals (214 Hunt Street) is a Sat-

urday morning outdoor market showcasing some of Durham

NC's most creative and talented artists. There are art and craft

vendors, food trucks, and musicians creating a festive family
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oriented atmosphere. Saturdays 9am to 1pm. 919.688.8267
or visit www.artmarketatvegametals.com for more information

Dec 21, Dec 28, Jan 4, Jan 11 (Saturdays)
Downtown Wake Forest

Downtown Wake Forest Farmers Market, every Saturday

10am to noon. Offering seasonal produce, meat, eggs, honey,

handmade crafts and more. Location: Parking lot of OneCare, Inc.

150 N. White St, Wake Forest. www.wakeforestfarmersmarket.org.

Dec 23, 27, 31 & Jan 5, 9, 13 - Raleigh
Dec 23 (Mon): Hurricanes vs. Blue Jackets (Hockey). Game
is at 7pm at PNC Arena. Tickets: http://hurricanes.nhl.com

Dec 27 (Fri): Hurricanes vs. Penguins (Hockey). Game is
at 7pm at PNC Arena. Tickets: http://hurricanes.nhl.com

Dec 31 (Tues): Hurricanes vs. Canadiens (Hockey). Game
is at 7pm at PNC Arena. Tickets: http://hurricanes.nhl.com

Jan 5 (Sun): Hurricanes vs. Predators (Hockey). Game
starts at 7pm at PNC Arena. Tickets: http://hurricanes.nhl.com

Jan 9 (Thurs): Hurricanes vs. Maple Leafs (Hockey). Game
starts at 7pm at PNC Arena. Tickets: http://hurricanes.nhl.com

Jan 13 (Mon): Hurricanes vs. Flames (Hockey). Game is at
7pm at PNC Arena. Tickets: http://hurricanes.nhl.com

Dec 31 (Tues) - Downtown Raleigh

NC Symphony New Year’s Eve: Big Band & Vienna.
Advance tickets $52—$72. 8pm at Meymandi Concert Hall at
Duke Energy Center. www.ncsymphony.org

Dec 31 (Tues) - Downtown Raleigh

Artsplosure’s First Night Raleigh 2014 (at NC Museum
of History). Be at the heart of the children’s celebration on New
Year's Eve. The theme is Celebrate New Year's Eve Around the
Globe—a perfect reason to visit the museum’s two Russian
exhibits. 6pm: People’s Procession (takes off in front of the
museum). 7 to 11pm. First Night button required for entry.
Nighttime events in Daniels Auditorium at NC Museum of His-
tory. 919-832-8699 or visit www.artsplosure.org.

Dec 31 (Tues) - Downtown Raleigh
First Night Raleigh 2014. Join us for First Night Raleigh,
the annual celebration of art and the New Year in downtown

76
78

Genetic chains

Storm Front Stellar sort

79 Down the tubes
ACROSS 81 Spiritual essences
1 Anti-DUI org. 84 *Sloshed
5 Plays with, as atoy 89 Chrysler Building
mouse style
11 Dove purchase 91 Bounder
14 Burning up 92 Of a battery terminal
19 Motel patron, usually 93 Busy as ___
21 Get __ for effort 94 Runner-up
22 Setting for 103 98 Turkish empire
World Series games founder
23 *“Brace yourself” 100 Move, to a Realtor
25 With 34-Across, 101 *The company one
pitcher who holds keeps, often
the major league 104 Hands over
record for career 105 Like licked lollies
appearances 106 _ Helens
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Raleigh. Schedule of Events: Children’s Celebration 2-6pm,
People’s Procession 6pm, Early Countdown with Fireworks
7 pm, Evening Performances 7-11:30pm, Main Stage Per-
formances 6pm-midnight, Fireworks and Acorn Drop at mid-
night. www.firstnightraleigh.com

Jan 3 (Fri) - Downtown Raleigh

The First Friday Gallery Walk is one of Raleigh’s most
popular evening escapes. Join us on the First Friday of every
month for a fun-filled introduction to Raleigh’s exciting art,
music and dining scene. Visit the galleries, listen to live music,
and delight in a divine culinary experience and take advantage
of the First Friday Specials offered by all participating restau-
rants. Experience art in all of its forms. Most venues are 6 to
9pm. www.firstiridayraleigh.com

Jan 4 (Sat) - Downtown Raleigh
Carnival of the Animals: NC Symphony Kids. The Saint-
Saéns classic is a crowd-pleaser for music and animal lovers
of all ages. Featuring special guests Triangle Youth Ballet in a
much requested repeat performance. Meymandi Concert Hall
at Duke Energy Center. www.ncsymphony.org

Jan 10-11 - Downtown Raleigh

NC Symphony presents Beethoven’s 5th. The North Caro-
lina Symphony and Music Director Grant Llewellyn perform
one of the most powerful pieces of music ever written. . .four
famous notes lead to this beloved symphony. Cost: Advance
tickets $18-$65. 8 to 10pm. Meymandi Concert Hall at Duke
Energy Center. www.ncsymphony.org

Jan 10 (Fri) - Downtown Chapel Hill / Carrboro
The 2ndFriday Artwalk takes place in Carrboro and Chapel
Hill from 6 to 9pm on the 2nd Friday of every month. Many of
the galleries will have live music and other art related entertain-
ment. www.2ndfridayartwalk.com

Jan 10 (Fri) - Downtown Raleigh

North Carolina duo Mandolin Orange recently signed to local
label Yep Roc Records and released a new CD, This Side of
Jordan, to rave reviews. Last year, they were named the Inde-
pendent Weekly's Best Roots/Country Band of the Year (a title
they shared with local favorites Chatham County Line). Tickets:
$22 to $29. Duke Progress Energy Center Fletcher Theater. www.
dukeenergycenterraleigh.com/event/mandolin-orange-4401
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47 Swaddle 112 A hundred smackers
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ball 115 Medieval address

53 Anxious med. con- 116 Digging
dition 117 lce cream name
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his sinful talk,” in 119 Mileage, so to speak
Proverbs 120 Pocatello sch.

57 Awe-ful sound? 122 Surg. centers

58 Armstrong’s carrier 123 ATM initials

59 Paganini’s hour 124 Mummy discovered

60 Caller with a mask by Howard Carter

65 Actor Wynn in 1922
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- Perfect Raleigh Location. Great Amenities

& Lifestyle. Gorgeous Affordable Homes.
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RENAISSANCE

P A R K

Townhomes from the $130s, Single-Family Homes from the $250s
Visitor Center & Models Open Daily 1363 lleagnes Road, Raleigh, NC

v RenaissancePark.com 919-779-1277
Directions: From Hwy. 70 South of Raleigh, turn west on Tryon Rd., our entrance is on the right.



http://www.renaissancepark.com



